
⮚ Target Sports Fans with OTT
⮚ Target Sports Fans with Demographics
⮚ Target Sports Fans with CTV
⮚ Target Sports Fans by Keyword
⮚ Target Sports Fans by Email’s
⮚ Target Sports Fans by Address
⮚ Target Sports Fans on Every Device

A Whole New Level of Geo Targeting
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C omprehens ive Data on 25 0  M IL L ION P lus  U.S . C ons umers  Device 
Us age 

Sports Media; Any Sport, Any Venue, Any Time™



R each online and off line 
convers ions  to 
OT T /C T V /GE O campaigns . 

Optimize to report on 
either a brows er-bas ed 
convers ion or a phys ical 
s tore vis it.

Online convers ions :
• W hen the us er vis its  the UR L  as s ociated with the online convers ion 

event on their brows er within the des ignated attribution window, the 
convers ion pixel f ires . 

• T he us er is  counted as  an online convers ion in S impli.f i reporting.
• Optimize to and report on C os t P er A ction, including form-fills , leads , 

purchas es , and more. 

S ports  M edia as s ociates  all of  a us er’s  devices  with one addres s , thereby 
linking their s martphone, tablet, des ktop, and OT T /C T V  device. W hen a us er is  
s erved an OT T /C T V  ad, S impli.f i then tracks  convers ions  from any of  the 
us er’s  devices .

Off line convers ions : 
• W hen S ports  Media detects  the us er’s  mobile device at the 

phys ical location of a convers ion zone within the des ignated 
attribution window, the us er is  counted as  a geo-fence 
convers ion. 

• S ports  Media Geo-C onvers ion reporting tracks  incremental lift 
to phys ical foot traffic  from targeted locations .Optimize to and 
report on C os t P er V is it.



P ers onal E x per ience – One S ports  F an L ove F or  T he Home T eam

+

+

+



F our C T V  A udience T argeting 
S olutions

A ddres s able

T arget individual hous eholds , 
Zip C odes  and properties  us ing 

GP S  data to s erve OT T /C T V  ads  
with unmatched precis ion and 

s cale.

Upload a lis t and matche each 
addres s  to a plat line. T he 

s ys tem geo-fences  the exact 
boundaries  of the property.  

B rows er B ehavior 
R etargeting

B ring the precis ion of digital 
targeting to OT T /C T V  with the 
ability to target us ers  bas ed on 
keywords , context, and other 

online behaviors .

T he only s olution in the indus try 
with keyword-level control and 

reporting for OT T /C T V  
advertis ing.

C us tom C urated 
A ddres s able

C urate a cus tom audience bas ed 
on 5 0 0 + location and 

demographic factors  for 
targeting OT T /C T V  devices  at 

the hous ehold-level.

B uild an audience in real time 
with full B oolean A ND/OR  

logic  capabilities .

E mail T argeting

Upload your email databas e and 
our proces s  targeting OT T /C T V  
devices  on any email connected 

device.

B uild an audience in real time 
with full B oolean A ND/OR  

logic  capabilities .



Us ing F irs t-P arty A ddres s  Data 
A ddres s able Geo-F encing s olution allows  advertis ers  to directly 
import an unlimited number of addres s  lis ts . T hes e individual 
hous ehold-level plats  can then be targeted acros s  all web-
connected devices  including OT T /C T V .

A ddres s  L is t L oading
• Near 10 0 %  Match R ates
• No Onboarding &  S torage 

F ee
• Zip +4 -L evel R eporting
• Hous ehold-L evel P recis ion
• F oot T raffic  C onvers ions

Upload a lis t and we matches  each addres s  to a plat 
ID. T he s ys tem geo-fences  the exact boundaries  of 
the property and identif ies  the web connected 
devices  within the hous ehold property lines . 

A ddres s , E mail, K eywords , T argeted 
Demographics  Data



Delivering OT T /C T V  T o Y our T arget A udience
B uild and activate a cus tom hous ehold-level audience in real time us ing more than 5 0 0  
demographic data variables  for inclus ion or exclus ion.

S ample V ariables :

Demographics

• A ge
• E ducation
• Gender
• L anguage
• Marital S tatus
• Number of C hildren

Home

• Own/R ent
• S ingle/Multi F amily
• Home V alue
• L ength of R es idence
• Y ear B uilt
• P roperty S ize

Hous ehold 
C ompos ition
• F amily P os ition
• Number of Generations
• Number of A dults
• P olitical P arty
• Military Member or 

V eteran
• V oter

A utomotive

• In Market for A uto L oan
• A uto L oan B alance 
• L eas e E nding
• A uto W ork Interes t
• Motor S ports  R acing Interes t
• C ars  Interes t

S ports

• B as eball 
• B as ketball
• F ootball
• Golf
• Hockey
• T ennis

F inance

• E s timated Hous ehold 
Income

• Net W orth
• W ealth R ating
• In Market for C redit C ard
• B ank C ard
• R etail C ard

Outdoor

• B oating/S ailing
• C amping/Hiking
• F is hing
• Great Outdoors
• Hunting
• S now S kiing

Hobbies

• A rts  and C rafts
• A vid R eader
• B ird W atching
• C ooking
• Gardening
• P hotography



B rows er B ehavior R etargeting

Identify, plan and execute 
video creatives  on web 
connected televis ions  to 
hous eholds  bas ed on their in-
brows er keyword s earch and 
keyword contextual activity 
from their cros s -device match 
laptops /computers . 

C hoos e Y our C reative 
T ypes
V ideo
Dis play
Native

UI-bas ed C ampaign C ontrols  S uch A s :
• S tate
• Hour
• Day of W eek
• T ime of Day
• C ompany
• A dvertis er
• C os t T ype
• C ampaign type
• A d S ize
• A d P os ition
• A d Domain
• A d F ile T ype
• K eyword
• C ontent T ype
• P acing
• F requency C apping

Once your addres s able audience has  been fully curated, 
you can then generate campaigns , ref ine the 

parameters , and activate the campaigns . A ddres s able 
audiences  can be us ed acros s  all creative types  and 

acros s  all device types . 

• Number of T imes  V iewed
• R ecency
• Domain
• C ity
• R egion
• C ountry
• DM A
• P os tal C ode 
• Data P rovider
• C ontext
• B rows er
• Operating S ys tem
• Device T ype
• Geo-F ence
• Geo-F ence with R ecency
• V iewability
• M obile A pp



Uns tructured B ehavioral Data 
C ollection

UR L Data

K eyword L evel 
C ontent

C ontextual 
C ategory

On S ite S earch

Date and 
T imes tamp
s

L ink  &  T ag Data



A cces s  to the leading providers  for 
OT T /C T V , video, dis play &  native

1,0 0 0  + private deals  with top 
web, app &  T V  programmers

S ample L is t

Open X
P ubmatic
R ubicon
Google
A ppNexus
S maato
Index
S potX change
S ovrn
inMobi
B eachfront

A OL
T elaria
F reeW heel
Nexage
MoP ub
P uls eP oint
P ilotX
Q1
Nexs tar 
Digital
V erizon Media 
V ideo 
E xchange

S ample L is t

P luto
News y
Dis covery
His tory
HGT V
T L C
A & E
F ox News
C B S i
Univis ion
C heddar T V

B uzzfeed
P opcornflix
US A  Network
F ox News
C NN Go
X umo
L ifeT ime
T ravel C hannel
NB C  T oday
DailyMotion

P remium inventory featuring the mos t popular channels  
and s hows  on T V , including live s ports   



F ull R eports  in out P OP  R eporting M etrics  &  E xporting 
T ypes

• F oot T raffic  C onvers ions
• F oot T raffic  L ift 
• S pend
• Impres s ions
• C licks
• A ctions
• C T R
• C P M
• C P C
• C P A
• B udget

• A d F ile T ype
• A udience Ins ights  (Demographics )
• Goal T ype
• Daily S pend
• Max B id
• Media C P M
• B ehavioral C os t
• V iew T hrough V is its
• C lick  T hrough V is its
• T otal V is it R ate
• Daily T otal C onvers ion Zone V is its
• Geo-C onvers ion L ift
• V ideo C ompletion R ate
• A nd much more…

E x port  to f ollowing f ile  f ormats :
• E xcel 20 0 7+ S preads heet
• T ab-S eparated T ext 
• .C S V  (C omma S eparated V alue)
• JS ON
• HT ML
• Markdown
• .P NG (for vis ualization)

T o protect both 
advertis ers  &  
cons umers  all 
hous ehold-level 
addres s able 
campaigns  roll 
reporting up to 
carrier route 
level:  Zip C ode + 
X X X X

S ample of  s tandard metr ics  us ed to cus tomize reports  in real-t ime, at  any t ime.

Or, cus tomize reports  us ing f ilters , pivot  tables , and more than 
10 0  unique dimens ions  and meas ures , s uch as :
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C ollege S ports  P lanning Guide



P romotions and S eas onal P roduct S ales , can help build retail s ales or publicity with event s pecif ic
promotions . T he following calendar can help identify s pecif ic dates and times of the year which you can
build a promotion. P leas e call us today for more information on a s pecial event promotion.

T arget  F ans  with our  S ports  C alendar



A  dak dan worldwide media c ompany

OOH ME DIA  US A  • Mark Miller • mark@oohmediaus a.com • (5 6 1) 70 7-0 13 8  
Marilyn Miller • marilyn@oohmediaus a.com • (5 6 1) 6 28 -5 8 0 7

Other  S ports  R es ources :
• S ports  Media P rint 

P ublications
• S ports  Media OT T
• ML B  R adio Network
• S portrons .com
• S tadium A s s ets
• Implied S pons ors hip Digital &  

T V
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