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PLATFORM



In 2020, What is Television? 

Is it the Device?

Is it the Programming?

Is it the Audience?

All of the Above!!



How People Watch TV in 2020: Streaming TV
Over 65% of U.S. Households Now Streaming TV on Digital Screens

• Cord Cutters: 23.8-million households, average age of 47. Nearly half (47%)
spend five or more hours watching TV on weekdays, 82% say they’re satisfied
with their services. Most cord cutters were previously cord shavers.

• Cord Shavers: 30.2 million households have reduced their Pay-TV packages
in the last two years. Average age of 47. Nearly three quarters (74%) spend
five or more hours watching TV on weekdays, 37% say they’re planning to
cancel pay TV.

• Cord Nevers: 6.4-million households have never paid for a traditional cable,
satellite or Pay-TV package. Average age is 32, and only 39% spend 5-hours
or more watching TV on weekdays. Viewers are more likely to be female.

• Cord Traditionals: 55.5 million households that have traditional cable,
satellite or Pay-TV packages and have not reduced those packages in the last
two years. More than two-thirds (68%) spend five hours or more watching TV
on weekdays. Could be described as “tech-averse.”

60.4M 
HH

Source: 2019 Roku study, “The New Generation of Cord Cutters”
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What exactly are they selling you?
Over-the-Top or OTT is often misused as an umbrella term for any video content 
streamed over the internet to various digital screens. 

With so many streaming publishers and OTT resellers popping up, it’s vital to 
understand exactly what they’re selling you…

• Over-the-Top TV (OTT)
• OTT stands for “over-the-top,” the term used for the delivery of film and

TV content via the internet, without requiring users to subscribe to a
traditional cable or satellite Pay-TV service like a Comcast or COX.

• TV Everywhere (TVE):
• Gaining access to your Pay-TV subscription through a streaming device

using a log-in authentication process tied to the consumer’s paid
cable/satellite subscription

• You must have a Pay-TV subscription to access TV Everywhere.
• TV Everywhere only reaches the subscription service’s existing

customers and completely ignores the rapidly growing cord-cutters
audience. If you’re advertising on cable, these are the same people,
just on different devices.

• Addressable TV
• Accessing set-top box data to hand-select a target audience

comprised entirely of cable/satellite subscribers
• You must have a Pay-TV subscription to access Addressable TV

Offers Exclusively…

OTT/FEP – Full TV Episodes, Movies & Live Sports
• Full 30 or 60-minute TV episodes
• Full-length Movies
• Live Sporting Events
• Content from Broadcast & Cable Networks plus Streaming

Aggregators
• All screens, though OTT/FEP is primarily consumed on a Connected

TV (CTV) through an app experience or plug-in streaming device

TVPlus/Premium Pre-Roll
• All screens, though primarily mobile & desktop, short-form video

content from premium content publishers
• TVPlus is NOT: webisodes, user-generated content or “cat videos”

SportsMedia.TV offers both Choice & Control
1. Exclusively Long-form OTT/FEP
2. Exclusively Short-form Pre-Roll
3. Blend of both Long & Short-form content



Advanced OTT/FEP Targeting Tactics

GEOGRAPHY DEMO
• National
• DMA
• Statewide
• County
• Zip
• Radius
• Political District

HHI 
INCOME

BEHAVIORS & 
ATTITUDES

EDUCATION

PURCHASE 
HISTORY & INTENT

POLITICAL 
AFFILIATION

Premier 3rd Party Data Partners
Covering 80-million Households

ETHNICITY

The Power of Video Meets the Targetability of Digital DMP Partners



OTT/FEP Inventory: Full TV Episodes, Sports Movies, Live Sports

Fox Turner

Viacom

Discovery

Additional Streaming Apps

Broadcast Networks

• 95% CVR Goal
• Guaranteed impressions
• Non-guaranteed

publisher mix
• Blacklist possible

A&E AMCStreaming Aggregators / Virtual MVPDs



Sports Movie Marketing



Broadcast Networks
ABC
NBC
FOX
PBS
Univision

News & Portals
MSN
Yahoo
AOL
Huffington Post

Autos
caranddriver.com
cycleworld.com
hotrod.com
motortrend.com
roadandtrack.com

Business & Finance
businessinsider.com
businessweek.com
economist.com
entrepreneur.com
forbes.com
fortune.com
foxbusiness.com
inc.com

Food & Cooking
allrecipes.com
bonappetit.com
chatelaine.com
cleaneatingmag.com
cookinglight.com
eatingwell.com
foodandwine.com

Heath & Fitness
bicycling.com
bikemag.com
fitnessmagazine.com
health.com
mensfitness.com
menshealth.com
oxygenmag.com
runnersworld.com

Fashion & Style
cosmopolitan.com
essence.com
flare.com
glamour.com
harpersbazaar.com

Home & Garden
hgtvgardens.com
birdsandblooms.com
coastalliving.com
countryliving.com
dwell.com
elledecor.com
familycircle.com
goodhousekeeping.com
housebeautiful.com
marthastewart.com

Lifestyle Magazines
oprah.com
time.com
rollingstone.com
vanityfair.com
ew.com
people.com
vogue.com
newsweek.com
newyorker.com
intouchweekly.com
allure.com
elle.com

Local TV & Radio
abc2news.com
fox5atlanta.com
abc7chicago.com
fox5ny.com
nbclosangeles.com
fox16.com
fox13news.com
abc7.com

Newspapers
usatoday.com
nytimes.com
WSJ.com
Washingtonpost.com
Chicagotribune.com
Latimes.com

Sports
bleacherreport.com
foxsports.com
MSN sports
NBC Sports
sbnation.com
yahoo sports

……and more

Premium Short-Form: Non-skippable, Premium Pre-Roll Video

• Non-Skippable, 
Medium/Large Player, 
User Initiated Only

• 70% CVR Goal
• Guaranteed impressions
• Non-guaranteed 

publisher mix
• Blacklist possible



User Ad Experience on OTT/FEP Digital Video 

Set Top Boxes
Roku, Apple TV, 

Amazon Fire

Gaming 
Consoles

Connected 
Smart TVs

Mobile Phones 
& Tablets

PCs

1 Choose Connecting Device 2 Select Streaming App
(Authenticate access to video content by logging into cable provider account)

3 Select Content and 
Start Streaming

4 Watch Pre-/Mid-Roll Ad 
within Video Content



Self-Serve, Real-Time Reporting with Complete Transparency

Advanced 
Filters Real-time 

updates

Performance 
Metrics

Daily Delivery 
Metrics

Campaign 
Frequency

Day/WeekpartDay/Weekpart



Real-Time Geo Reporting (State, DMA, County, Zip) and More

Map Overview

Detailed Geo Data…in 
Real-Time

County and Zip for Co-
Op Reporting

Map Drilldown

Deeper Placement 
insight



Custom Geography Targeting
Map Drill Down

Full Agency Level Detail
All Accounts & Geographies

A glance at all active and /or         
previous campaign delivery

County Level Detail by Account

A glance at Texas campaign delivery

Zip code Level Detail within County

A glance at County campaign 
delivery by zip code



Media Placement Transparency for 100% of Impressions Delivered

Impressions by 
Media Placement 

+ Screen

Impressions by 
Media and Page for 
Desktop and Mobile 

Web



Real-Time Reporting:  Target Audience Segments and Detail
3rd Party Data 

Providers
Segment Reach 

& Frequency



Real-Time Reporting: Campaign Reach & Pacing…

…and Campaign Wrap-Up Summary + Detail

Reach Data

Line Item Delivery 
vs. Goal

Pacing Data

Hourly 
delivery stats



Real-Time Reporting: Log Level Impression Detail for Audits

Date and Time 
Stamp

Campaign and 
Line Item

Viewing Data
Placement 

Data

Geo Data



How is SportsMedia.TV OTT/FEP Different?
The biggest difference between working with the SportsMedia.TV platform vs. re-sellers of another company's 
platform are:

• Actionable Transparency: SportsMedia.TV provides real time, self-serve Dashboard access so our client's can see where
each impression is running during the campaign so we can make necessary, real time adjustments to optimize the
campaign.

• Pricing Efficiency/Transparency: SportsMedia.TV separates Streaming TV Full Episode Program (FEP) and Premium Short-
form Pre-Roll (TVP). Most re-sellers, and especially Cable TV companies, combine these impressions without disclosing
the inventory breakout or the cost, making it very misleading and much more expensive.

• Geo-Targeting: SportsMedia.TV provides custom zip code targeting and can build out any combination of zip codes vs. the
cable companies that sell by zone.

• Flexible, Fast & Fun: The SportsMedia.TV Campaign managers become an extension of your marketing team. We can
change copy, start/stop programs, add/delete zip codes, turn off/on publishers within a couple hours – not days. The
SportsMedia.TV Campaign Team reviews your program daily looking for opportunities to optimize your results.



TV Viewing has Already Changed Forever… Cord Cutting is Real and is Expanding…
Over 65% of U.S. Households Now Streaming TV on Digital Screens

“Only 7% of viewers are watching live TV.”
Source: Broadcasting & Cable, November 29, 2018

“The percentage of households with traditional Pay-TV 
fell to 72.9% in June from 77.5% in June 2018.
Source: Broadcasting & Cable, July 1, 2019

“The annual pace of decline of the U.S. pay TV ecosystem is 
now 4.8%, the worst mark ever. The pay TV industry lost 
around 1.4 million customers in the first quarter.”
Source: Multichannel News, July 1, 2019

“For many consumers, the days of haggling over their cable or 
satellite bill is over. They either have to pay more for the same 
channels or cut the cord. Given pay TV price hikes and the 
explosion in content produced exclusively for digital platforms, 
cutting the cord has never been more attractive.”
Source: eMarketer, August 8, 2019



Sales

Streaming 
Services & 

Apps
Description 

(Owner) Content Business 
Model

Full Episodes 
vs. Pre-Roll

On Demand vs. 
Live Streaming

Satellite provider (AT&T)
Formerly DIRECTV NOW

150+ Networks Subscription + Ads Full Episodes On Demand + Live

Satellite provider 150+ Networks Subscription + Ads Full Episodes On Demand + Live

Cable provider (Comcast) 150+ Networks Subscription + Ads Full Episodes On Demand + Live

Streaming provider 150+ Networks Subscription + Ads Full Episodes On Demand + Live

Streaming provider 100+ Channels
Sports focus Subscription + Ads Full Episodes On Demand + Live

Streaming provider 
(A&E, AMC Discovery, ViacomCBS)

56+ Networks Subscription + Ads Full Episodes On Demand + Live

Streaming provider (Walmart)
Movies & TV 
Syndication Rentals + Ads Full Episodes On Demand

Streaming provider Movies & TV 
Syndication Ads Full Episodes On Demand

Streaming provider + 
OEM White-label (Comcast)

Movies, TV, Clips Ads Full Episodes      & 
Pre-Roll Live

Streaming provider (Sony)
Movies, TV Synd.  & 

Originals Ads Full Episodes On Demand

Streaming provider 
(ViacomCBS)

Movies & TV 
Syndication Ads Full Episodes On Demand

Streaming provider
(Rakuten)

Asian Movies & TV Ads Full Episodes On Demand



DIFFERENTIATION SportsMedia.TV OTT Other OTT Vendor
INVENTORY

Publisher Direct Inventory X ?

Programmatic Inventory X ?

Long-Form OTT/FEP & Short-Form X ?

REPORTING

Agency-Branded Dashboard X ?

Self-Serve Login Access X ?

Real-Time Updates (every 20 min) X ?

Media Placement per Impression X ?

Zip Code Reporting X ?

County Reporting X ?

Map View of Impression Delivery, by 
State/County/Zip X ?

Impression Log Detail for Audits X ?

DATA & AUDIENCE TARGETING

Built-for-OTT DMP Integrations X ?

1st Party Data Onboarding       (IP Address, 
Device ID, Cookie) X ?

SYSTEM INTEGRATIONS

Accept 3rd party tags X ?

Integrated with Mediaocean Spectra and 
STRATA X ?

Ask your other 
OTT vendors to 
see a real-time

report of an 
actual in-flight
campaign… 

What’s their 
answer?



SPORTS PLANNING GUIDE 
Any Sports, Any Media, Any Venue, Any Time TM 

Coverage; Pro, Semi -Pro, Motorsports, Golf, College Sports • Over 25,000 Events• 
260+ Million Fans • 2,000+ Events Per Month • CPM Range $3-$60 

Jan Feb 

Indy Car 

15 Indy Tracks• 16 Races• 1+ Million Fans• Average of 14 Races Event Days Per Month• Average CPM $30 

NASCAR Season Starts 

28 NASCAR Tracks• Over 90 Races• 10+ Million Fans• Average of 12 Races Per Month 4 OMA• Average CPM $20 

MLB Preseason ��Stilt\$ 

32 Major League Baseball Teams• Over 2,500 Games Played• 91+ Million Fans• Average of 12 Games Per Month Per OMA• Average CPM $20 

MiLB Season Starts 

200 Minor League Baseball Teams• Over 12,000 Games Played• 46+ Million Fans• Average of 12 Games Per Month Per OMA• Average CPM $10 

NHL Season Ends Playoffs Preseason Season Starts 

24 National League Hockey Teams• Over 1,000 Games Played• 16+ Million Fans• Average of 6 Games Per Month Per OMA• Average CPM $24 

A HL 

26 American League Hockey Teams• Over 1,000 Games Played• 5+ Million Fans• Average of 6 Games Per Month Per OMA 

ECHL 

14 East Coast League Hockey Teams• Over 490 Games Played• 3+ Million Fans• Average of 6 Games Per Month Per OMA 

CHL 

14 Central League Hockey Teams• Over 490 Games Played• 3+ Million Fans• Average of 6 Games Per Month Per OMA• Average CPM $10 

NBA 

29 National Basketball Association Teams• Over 1,150 Games Played• 20+ Million Fans•Average of 7 Games Per Month Per OMA• Average CPM $25 

NCAA Basketball Season Starts 

Nov 

13 Women's Nat'I Basketball Association. Teams• Over 900 Games Played• 1.7+ Million Fans• Average of 5 Games Per Month Per OMA• Average CPM $25 

NFL 

32 National Football League Teams• Over 320 Games Played• 17+ Million Fans• Average of 2 Games Per Mo 

NCAA Football 

110 NCAA Football Teams• Over 800 Games Played• 33+ Million Fans• Average of 2 Games Per Month Per OMA• Average CPM $45 

AFL Season Starts 

12 Arena Football League Teams• Over 120 Games Played• 1+ Million Fans• Average of 2 Games Per Month Per OMA• Average CPM $15 

MLS 

20 Major League Soccer Teams• Over 320 Games Played •3.5+ Million Fans• Average of 2 Games Per Month Per OMA• Average CPM $35 

NLL Season Starts 

9 National Lacrosse League Teams• Over 88 Games Played• 1+ Million Fans• Average of 2 Games Per Month Per OMA• Average CPM $10 

Professional Golf 

52 Events• 260 Event Days• 4 + Million Fans• Average of 5 Day Per Event• CPM $42 

Dec 

OOH MEDIA USA • Mark Miller • mark@oohmediausa.com • (561) 707-0138 • Marilyn Miller • marilyn@oohmediausa.com • (561) 628-5807

Reaching Sport Fans in Arnerica TM 



College Sports Planning Guide



Promotions and Seasonal Product Sales, can help build retail sales or publicity with event specific promotions.
The following calendar can help identify specific dates and times of the year which you can build a promotion.
Please call us today for more information on a special event promotion.

Sports Calendar



is part of dakdan worldwide 
media company

OOH MEDIA USA • Mark Miller • mark@oohmediausa.com • (561) 707-0138 
Marilyn Miller • marilyn@oohmediausa.com • (561) 628-5807

Other Sports Resources:
• Sports Media Print Publications
• MLB Radio Network
• Sportrons.com
• Implied Sponsorship Digital & TV
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